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NEW YORK CITY IS A VIBRANT and growing global 
city and business hub. NYC residents benefit from access 
to global markets, an international population and high 
quality of life. There exists a market of 8.4 million cus-
tomers within City limits, and more than 25 million in 
the metro area. The readily available access to economic 
opportunities, diverse culture and reliable infrastructures 
makes this an exciting time to live and work in NYC.  

ECONOMY  
New York City’s economy is growing, globally orient-

ed and adapting to changing market needs. New York 
City is a hub for a wide range of industries, including 
finance, technology, and shipping. Currently experienc-
ing a construction boom, 26 million square feet of office 
space is projected to be built, ensuring that NYC remains 
a competitive alternative to other global cities1. While of-
fice space rents in London and Shanghai have increased  
from 2007 to 2015, office rents in New York City have de-
creased2.  

New York City also offers a robust local economy. In 
March 2016, labor force participation in New York City 
reached an all-time high, with strong job growth across 
all boroughs. Employment reached almost 4.3 million 
jobs, indicative of a robust and growing economy3. The 
NYC economy is diverse and comprised of many differ-
ent types of businesses. Small businesses are a particularly 
important part of the NYC economy, employing 48.2% 
of the labor force, and 30.7% of all small businesses are 
owned by women4. NYC is also focused on develop-
ing its position as a leader in sustainability5 and NYC is 
strengthening traditional industries such as its manufac-
turing sector. Finally, New York City is a trade hub. In 
January 2016, the city’s airports transported 156,364 tons 
of freight, 65% of which from international flights6 and in 
2015 the Port of New York and New Jersey imported and 
exported a total of 73,608,323 metric tons of cargo7.

The NYC economy combines innovation with a global 
outlook. 530,000 New Yorkers, or 12% of the population, 
work in what is considered the “creative economy”8. An 
analysis found that exports generated by creative sectors, 
have grown by 7.3% over the last decade, speaking to the 
ability of the NYC’s economy to adapt to changing indus-
try landscapes and needs. New York City’s creative sectors 
are among the fastest growing industries in the City9. 

One of the more exciting hallmarks of New York City’s 
economy is the City’s dedication to fostering innovation 

and re-imagining the way that technology impacts the 
city and its citizens. Between 2003 and 2013, NYC tech-
nology jobs grew faster than city and national employ-
ment. Tech workers earned 49% more than the average 
city hourly wage10. NYC is a growing hub for financial 
technology, with its own “Silicon Alley,” located in Man-
hattan. Many tech companies are also headquartered in 
other boroughs, like Brooklyn11. 

DIVERSITY
New York is an incredibly diverse and global city. 37% 

of NYC’s current total population was born outside of the 
United States, and come from every continent12. Fifteen 
percent of foreign-born New Yorkers were born in Eu-
rope, 29% in Asia, 51% in the Americas, and 5% in Afri-
ca13. New Yorkers speak over 800 languages and as many 
as 49% of New Yorkers speak a language other than En-
glish at home14. 

New Yorkers have access to diverse recreational op-
tions outside of work. There are over 24,000 restaurants 
in New York City featuring foods from all around the 
world15 and a wide array of museums and cultural institu-
tions across all five boroughs. Each neighborhood in New 
York City offers a unique set of amenities, allowing resi-
dents to find a borough and community to match their 
tastes and needs. 

QUALITY OF LIFE
In addition to the diversity of people, neighborhoods, 

and activities, New York has the infrastructure and pub-
lic resources to provide a high quality of life for residents 
when compared to other global cities. In fact, New York 
City has lower property sales prices than Hong Kong, 
London, and even Toronto16. 

A central feature of city life is the many parks, which 
are spread over the five boroughs and cover about 14% 
of the city, adding up to almost 30,000 acres of land17. 
Besides traditional parks, NYC is home to many unique 
public spaces. The High Line, a park built on an elevat-
ed 1930’s rail line in Manhattan that opened in 2009, had 
over 20 million visitors between 2009 and July 201418. 

Living is made even more enjoyable by NYC’s diverse 
and extensive transportation networks. A NYC subway 
ride to any of the five boroughs is 65% cheaper than the 
shortest ride on the London Tube19.  New Yorkers take 
the most trips per person on mass transit (of all types) 
of any urban area in the United States and 57% of city 
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workers commute to work using public transportation20. 
There are many varieties of transit options available in 
NYC, in addition to its 24 subway lines, which outnum-
ber those in Paris, London and Tokyo21. The expanded 
City Wide Ferry system, beginning in 2017, will provide 
fast and efficient transportation between beautiful water 
front communities like Long Island City, Williamsburg 
and Red Hook. 

With its strong economy, global workforce and acces-
sible infrastructures, New York City is the ideal place to 
live, and to do business.
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New York City Economic Development 
Corporation is the City’s primary vehicle for 
promoting economic growth in each of the five 
boroughs. NYCEDC’s mission is to stimulate 
job growth through expansion and redevel-
opment programs that encourage investment, 
generate prosperity and strengthen the City’s 

competitive position. NYCEDC serves as an 
advocate to the business community by build-
ing relationships with companies that allow 
them to take advantage of New York City’s 
many opportunities. Additional information 
on NYCEDC can be found by visiting http://
www.nycedc.com/.
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